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Variant A: Variant B:



Variant A: Variant B:



14.79%	  more	  conversions
The	  treatment	  CTA	  Copy	  increased	  

conversions	  by	  14.79%

Sample size: 14230 visitors / 541 conversions

Test duration 30+ days

Variant B:



Treatment:

“Get information”

Control:

“Order information”

38.26%	  more	  conversions
Sta<s<cal	  confidence	  98%



It is not the magnitude of change on the “page” that impacts conversion; 
it is the magnitude of change in the “mind” of the prospect.

- Dr. Flint McGlaughlin 



It’s all about optimizing decisions 
- not web pages

Optimization Principle 1:



If you want results, you need to start by setting goals. When your goals 
are set, you need to find out how to best achieve them.







Control: Treatment:



31.54% more sign-ups
Satistical confidence 99%

Control: Treatment:



Sample size: 13560 visitors / 291 conversions

Test duration 9 days

Treatment:

31.54% more sign-ups
Satistical confidence 99%

1.85%

2.43% 31.54% 99%



Control: Treatment:



30.27% drop in conversion
The redesign reduced 
conversion by 30.27%

Control: Treatment:



64.53% more downloads
Statistical Confidence 99%

Control: Treatment:



The greater the impact on the decision-making 
process, the higher probability of conversion



The biggest change on the page doesn’t 
necesarilly result in the biggest lift

Optimization Principle 2:





Control: Treatment:

100% privacy - we will never spam you!



18.70%	  less	  conversions
The	  treatment	  with	  the	  sign-‐up	  policy	  
reduced	  conversions	  by	  18.70%

Sample size: 16152 visitors / 297 conversions

Test duration 9 days



Control: Treatment:

18.70%	  less	  signups
Sta<s<cal	  Confidence	  96%



We guarantee 100% privacy.  Your 
information will not be shared

Control: Treatment:



19.47%	  more	  signups
Sta<s<cal	  Confidence	  96%

Sample size: 20257 visitors / 380 conversions

Test duration 12 days

Control: Treatment:



Control:



Control:

Treatment:



31.47% more payments
Statistical Confidence 98%

Control:

Treatment:



Slide removed - due to confidentiality 



Slide removed - due to confidentiality 



Slide removed - due to confidentiality 



Statistical Confidence 97%

Slide removed - due to confidentiality 



Control:

Treatment:

6.64% more downloads

Statistical Confidence 97%



The larger the impact in the mind of the prospect, 
the higher probability of conversion



Value & relevance are king

Optimization Principle 3:



Passionate about betting? We are too



Passionate about betting? We are too

Make More Money on Your Bets - Get 
Free Daily Betting Tips



Passionate about betting? We are too

Make More Money on Your Bets - Get 
Free Daily Betting Tips

41.14% more sign-ups

Statistical Confidence 98%



Passionate about betting? We are too

Control:





Why Trade Forex with Forextrading.com?

Control:



Why Trade Forex with Forextrading.com?

Get Your Free, No Risk, No Obligation
$100,000 Forex Trading Demo Account

Control:

Treatment:



Why Trade Forex with Forextrading.com?

Get Your Free, No Risk, No Obligation
$100,000 Forex Trading Demo Account

99.4% more conversions
Satistical confidence 99%

Control:

Treatment:



Control: Treatment:



Control: Treatment:

213.16% higher CTR
Statistical Confidence 99%



Negative: Adds value: Adds relevance:



83.75% more sign-ups
Statistical Confidence 97%

Control: Treatment:



The clearer the value and relevance, the 
higher the probability of conversion



Clear outweighs creative

Optimization Principle 4:



YOU WORK OUT SMARTER AT 

FITNESS WORLD

Control:



YOU WORK OUT SMARTER AT 

FITNESS WORLD

Control:

GROUP TRAINING & FITNESS 

AT YOUR LOCAL GYM

Treatment:



YOU WORK OUT SMARTER AT 

FITNESS WORLD

Control:

GROUP TRAINING & FITNESS 

AT YOUR LOCAL GYM

Treatment:

38.46%'more'conversions
During'the'campaign,'the'treatment'
sold'38.46%'more'gym'memberships.



VS.



Control: Treatment:

10.94% more downloads
Statistical Confidence 99%



Slide removed - due to confidentiality 



Slide removed - due to confidentiality 



Slide removed - due to confidentiality 



Be creative in finding the right way to acheive your 
goals - but don’t make creativity the goal 



Ask for the right action at 
the right time

Optimization Principle 5:



Treatment:Control:



Treatment:Control:

304% more conversions
Statistical Confidence 98%





Control: Treatment:

17.18% more conversions
Statistical Confidence 99%



Control: Treatment:

213.16% higher CTR
Statistical Confidence 99%



The higher the level of alignment between prospect motivation 
and call-to-action, the higher the probability of conversion



Less friction = more conversions

Optimization Principle 6:







“If it isn’t motivation, it’s friction...”

- Roger Dooley  



63%	  more	  conversions
Sta<s<cal	  Confidence	  98%

Control: Treatment:



11%	  more	  conversions
Sta<s<cal	  Confidence	  98%

Control: Treatment:



Slide removed - due to confidentiality 



64.53% more downloads
Statistical Confidence 99%

Control: Treatment:



Slide removed - due to confidentiality 



Control:

Treatment:

6.64% more downloads

Statistical Confidence 97%



Common forms of friction:

 - Complex/lengthy checkout processes 

 - Forms with excessive number of fields 
 - Too many choices 
 - Multiple converging calls-to-action
 - Slow loading pages 
 - Placing mission-critical elements in sidebar 
 - 3-column landing page design 
 - Tiny product images 
 - Poor visual hierarchy 
 - Inappropriate cross-sells 
 - Complicated navigation 
 - Lack of credibilty and trust 



The lower the level of friction, the higher the 
probability of conversion



Don’t rely on your gut - test whether 
your optimization efforts work

Optimization Principle 7:



18.70%	  less	  signups
Sta<s<cal	  Confidence	  96%

19.47%	  more	  signups
Sta<s<cal	  Confidence	  96%

Control:

Treatment: Treatment:



24.91% less conversions

Statistical Confidence 99%

Treatment:Control:



90% increase in CTR

Treatment:Control:

During the campaign periode, the 
treatment increased CTR by 90%



Thanks for listening!

26 pages with insights from more than 350 A/B tests

17 real world case studies with Before/after examples

Free CRO Ebook:Keep in touch:

michael@contentverve.com 
 

Twitter.com/ContentVerve 
 

Facebook.com/ContentVerve 

To get the book - visit ContentVerve.com 


