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Esu vartotojy ir pirkéjy elgsenos analitikas



s

e SR

ROICON | ANALYTICS - GRAZOS SKAICIAVIMO KLAIDOS, PRAKTIKA, TENDENCIJOS




| ROICON |ANALYTICS GRAZOS SKAICIAVIMO KLAIDOS PRAKTIKA TENDENCIJOS



Zmonés yra iracionaliis

Laimei didzioji dalis to
iIracionalumo nuspéjama

Zoltan Gocza UX Myths
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Nuo ko mes pradejome
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2008

REKLAMOS DUOMENYS
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KAMPANIJOS
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ANALITIKA
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MECHANIKA
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2010

VARTOTOJY ELGSENA
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Internet Explorer vs Murder Rate
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Pirkejo elgsena
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KANALU GRANDINE

Srauto fragmentas is visy kanaly (6 mén.)

Test Path Conversions ¥ Conversion Value
1. | Paid Search ) Organic Searct | Paid Search > 6 LTL1,235.00
‘_ Paid Search ) | (Other) | Referral ‘ Referral > ‘ Paid Search ) 4 LTLO.0O
3. |(Other) > | Paid Search x 3 ), | Referal > 4 LTLO.00
4. | (Other) x 3 ‘ Paid Search ‘ Referral ) | Organic Searct 2 LTL177.00

5. | (Other) x 6 2 LTL262.00
6. [ Organic Search | Paid Search x 3 Organic Search 2 LTL72.00

Organic Search ’Paic Search ) | Organic Searcl (Other) | Referral
e — — 2 LTL215.00
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ARTOTOJO KELIAS PAIESKOJE

Produktinis
Apsisprendimas

“SIENY

“REMONTAS” ARG GRUNTAS “A PARDAVIMAS
Pirminis L

. Siaurinimas
poreikis
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REALUS ATVEJIS

Srauto fragmentas iS Google paieskos (6 mén.)

amoxicillin kaina betaserc 8 google.com / referral x 2 (direct) / (none) 2
vaistai internetu visi vaistai tabex vaistiné visi vaistai vaistine 2
ibumetin vartojimas google.lt / referral zyrtec lasai poxclin putos

2

poxclin vesinamosios putos

resveratrolis akcija x 2 (direct) / (none) It resveratrolis akcijos 2
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PAGALBINES KAMPANIJOS

Paskutiné
(last click)

KAMPANIJA A KAMPANIJA B KAMPANIJA C PARDAVIMAS

Pagalbiné Pagalbiné
(Assisted) (Assisted)
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PAGALBINIY KAMPANIJU GRAZA

cotasisted 4 Convrsion
1. (not set) 2,579 LTL648,850.98
2. GSN-LT generic 686 LTL152,131.65
3. GDN-LT Retargeting 173 LTL37,095.56
4. 2013-04_infoblock 66 LTL12,350.00
5. 2012-12-06-xmas-newsletter 43 LTL7,757.01
B. 2013-04 43 LTL7,132.06
7. GSN is Lietuvos i Uzsieni 28 LTL5,284.24
8. GDN-LT topics 27 LTL15,887.77
9. vasarai 26 LTL3,672.94

10. ; retargeting 21 LTL2,856.26
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Vartotojy elgsenos modeliali
Ir daznos rezultaty apskaitos klaidos
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PASKUTINIO KANALO GRAZA

Paskutinio kanalo pardavimai Pagalbinio kanalo pardavimai

Conversions onversion Value

Campaign Visits ¥l Revenue 73 __' LTL11 ,81 5.54

18,462 LTL7,937.89 <

Primary Dimension: MCF Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other Tplius

Secondary dimension ¥

1. 71 infoblock 8,427 LTL4,400.24
'plius Path
2. 7 | flash 5,544 LTL2,263.30
l as 1. | (direct) / (none) (direct) / (none)
3. 7 retargeting 4,301 LTL1,274.35

2. google / cpc
(direct) / (none) x 2

(direct) / (none) x 8

3000

google / organic

6. | google / cpc
7. | google / cpc google / display

(direct) / (none) (direct) / (none) google / cpc google / organic

(direct) / (none)

M 7 regex x 2

10. google / cpc x 3
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LIETUVOJE

90-95%

priima sprendimus pagal paskutinio
paspaudimo rodiklius

Saltinis: 300+ projekty po analitinés diagnostikos
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Dalj pardavimy generuoja
skirtingy kampanijy sekos.
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BENDRI RODIKLIAI

Ecommerce Conversion Rate

WA AN 1.14%

Source / Medium Visits 4 Ec:;nmorco L Source / Medium e 0 i::;nmcrce Conversion
SAUSIS 27,600 1.14% RUGPJUTIS 35,308 1.15%
1. google / cpc 9,357 0.75% 1. google / cpc 10,796 0.57%
2. google / organic 6,061 0.99% 2. google / organic 8,362 0.77%
3. (direct)/ (none) 4,163 1.75% 3. (direct) / (none) 5,037 2.58%
4. / referral 3,216 1.59% 4. / referral 3,525 2.01%
5. ! referral 2,055 1.90% 5. / referral 1,914 1.72%
6. " referral 1,412 0.42% 6. / referral 1,242 0.97%
7. email-newsletter / mail 212 3.77% 7. / referral 1,211 0.00%
8. facebook.com / referral 148 0.00% 8. / td 943 0.95%
9. google.lt / referral 131 0.00% 9. / banner 365 0.27%
10. / referral 93 0.00% 10. 361 0.00%
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REALUS PIRKEJAI YRA SKIRTINGI

Custom Variable (Value 04) Transactions | Ecommerce Conversion Rate
1,528 1.711%
47.35% 1.18%

1. 251 1.60%
2. 247 1.38%
3. 117 1.90%
4. Didesnés pajamos 106 2.72%
5. 84 1.38%
6. Didesnés pajamos 65 2.61%
7. 49 1.56%
8. Didesnés pajamos 46 2.46%
9. Didesnés pajamos 46 2.09%
10. 43 1.87%
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Optimizuotas

Ecommerce Conversion Rate ¥ VS. Select a metric Segmentas Hourly Day Week Month

® Ecommerce Conversion Rate ( ) Ecommerce Conversion Rate (All Visits) —\/

. /’_\’//\‘
= —
1%

October 2012 ' January 2013 ' April 2013 July 2013

Segmento tranzakcijy skaiCius +20% — +40%
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LIETUVOJE

0,2-0,5%

Naudoja Google Analytics segmentavimag

Saltinis: 300+ projekty po analitinés diagnostikos
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LIETUVOJE

0,1-0,2%

segmentavimg naudoja retargeting reklamai

Saltinis: 300+ projekty po analitinés diagnostikos
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ISVADOS

Lietuvoje praktiskai neisnaudotos galimybés
Klienty grupés turi skirtingus elgsenos modelius
ISskaldyk juos ir valdyk
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ATEJAU, RADAU, ISEJAU

BOUNCE RATE
TIME ON PAGE
TIME ON SITE

PAGEVIEWS
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ATEJAU, NERADAU, SUPYKAU
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APSUNKINTI PIRKEJUI KELIA?
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LIETUVOJE

90-95%

rinkodaros zmoniy operuoja rodikliais be vartotojy
elgsenos analizés

Saltinis: 300+ projekty po analitinés diagnostikos
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Nuo ko pradéti
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KAMPANIJU ZYMEJIMA

Overview

» Demographics

» Behavior
» Technology Aug 15 Aug 22 ) Aug 29
» Mobile
Primary Dimension: Campaign Source Medium Source/Medium  Other
» Custom
Secondary dimension ¥ | Sort Type Default ~
Visitors Flow
c :

A Traffic Sources ampaign Visits ¥ Pages / Visit
Overview 9,073 2.43
~ Sources

All Traffic 1. Bendra info GSN 1,069 4.62
Direct
2. GDN 856 1.1
Referrals
3. GDN 799 1.6¢
» Search
Campaigns 4 651 1.72
» Search Engine Optimization 5. 557 1.61
» Social o . .
6. b Paruosiamieji darbai | kategorija 553 2. 1€
Cost Analysis
+ Advertising 7. GDN 540 1.5
» AdWords 8 Bendra info GSN 496 2.14
m Content 9. 469 1.92
ParuoSiamieji darbai | Bendra info
K Conversions 10. Gsn : 444 2.8¢
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TIKSLY NUSTATYMA

All Irarmic
Jan 8 Jan 15 Jan 22 Jan 29
Direct =
Referrals
et Goal Completions Goal Value Goal Conversion Rate Total Abandonment Rate
» I
Campaigns NS 36,161 LTLO.00 T 131.02% A 9 57%
» Search Engine Optimization
» Social UZsakymas (Goal 1 Completions) Add to Cart (Goal 3 Completions) User Login (generic) (Goal 4 Completions) (Goal 6 Completions)
Cost Analysis ANS\M 148 AAAMA 626 NS~ 1,233 AN 4,253
» Advertising
@ Content Register - After Purchase (Goal 10
(Goal 7 Completions) Register - Standard (Goal 8 Completions) Register - Email Link (Goal 9 Completions) Completions)
Overview
[N 5473 LMW 123 A AA) 4 A mnd 7
Behavior Flow '
» Site Content
) (Goal 11
» Site Speed Completions) f (Goal 12 Completions) Price Request (Goal 13 Completions) "Ar tinka" Request (Goal 14 Completions)
» Site Search s PR ,
NNV 4,164 VSNV 42,705 ~wMNM, 36 A AN 7
» Events
AdS
’ ense Contact Form Submit (Goal 15
Experiments Completions) - (Goal 16 Completions) (Goal 17 Completions)
L e MMM 56 NSV 4,363 NSNS 3,182
K Conversions
~ Goals
Overview i Goal Completion Location Goal % Goal Completions
Completions
Goal URL Goal Completion Location 4
o s 1. /ItV_track/user-login/fMANUAL/Standard/5 796 | 2.20%
Dovarco Roal Dath Source / Medium
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ISTESTUOKITE APSKAITA

G\) 81;
f‘/\CE

TOTAL TAGS FOUND
On this page

12

TAGS FOUND

TOTAL ERRORS FOUND

On this page

0

Boogle Analytics UA-
boogle Analytics UA-
boogle Analytics UA-
boogle Analytics UA-
boogle Analytics UA-

Suggestions »
Suggestions >
Suggestions >
Suggestions >
Suggestions P

Google Analytics UA-

Working »

oogle Analytics UA-
oogle Analytics UA-
oogle Analytics UA-
oogle Analytics UA-
oogle Analytics UA-

§uggestlons >

Suggestions >
Suggestions >
Suggestions »
Suggestions >

WARNINGS

Setected more than one script containing
gaq and _gat variables.

SUGGESTIONS

Suggestion: Multiple Google Analytics tags

detected

more info

more info

Feedback / Suggestions

How to use Tag Assistant

MY STUFF

amm Dashboards
D Shortcuts

Intelligence Events

STANDARD REPORTS

O Real-Time

Overview
Locations
Traffic Sources
Content

Events

Conversions

i Audience

= Traffic Sources

Overview
~ Sources

All Traffic

Conversions
Goal URLs

Goal Hits

Per minute

Metric Total: 84

Goal

1. | 12

3. T\

4. 3:Addto Cart

5 6

6. 4:UserLogin (generic)
7. 1:UZsakymas

8. 8:Register - Standard
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SUJUNKITE VISUS GOOGLE

= Traffic Sources

Overview
v~ Sources v
All Traffic

Direct Property Settings

Referrals
» Search User Management
Campaigns
SEO v Search Engine Optimization - ADWORDS
k Queries Remarketing REMARKETING

Landing Pages

Geographical Summary

» Social

Cost Analysis
ADWORDS L v Advertising
]

» AdWords

Social Settings
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REMARKETING GALIMYBES

+ New Remarketing List Show Al ’ ~nan Q

Name 4 Description Type Status Creation Date Last Modified
1. > Add 2 cart 7>add2c AdWords Open Jul 30, 2013 Jul 30, 2013
2. Add 2 Cart Visitors who completed goal ‘Add to Cart' AdWords Open Dec 1, 2012 Dec 1, 2012
3. All Visitors All Visitors AdWords Open Dec 1, 2012 Dec 1, 2012
4. Lifetime Revenue=0 Revenue = 0 AdWords Open Dec 1, 2012 Dec 1, 2012
5. Revenue > 1000 Revenue >1000 AdWords Open Oct 22, 2012 Oct 22, 2012
Showrows: | 10 = Goto: | 1 1-50f5 | <« >
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KAMPANIJU KAINU IMPORTAVIMAS

MY STUFF Cost Data Import
=== Dashboards |—|
Cost Revenue ROI Imbressions Clicks Visits Transactions CPC CTR
)
$31,118.39  $65,492.35 110.46% 12,529,581 53,573 62,673 1,345 $0.58  0.43%
100.00% 14.41% _ 100.00% L,
1,360.05% 100.00% X _,
63.76% 51.08% $0.58 0.43%
Primary Dimension: Source / Medium [TOta| fOI' a” Pald Campalgns ]
Plot Rows = Secondary dimension ~  Sort Type: Default ~ | Q, advanced B e =T i K
Source / Medium Cost ¥ Revenue ROI Impressions Clicks Visits Transactions CPC CTR
1. google /cpc $22,294.48 $39,832.53 78.67% 12,237,105 41,352 43,161 759 8054 0.34%
2. ocnn.com / referral $4,835.26 $4,765.93 -1.43% 0 4,530 2,822 61 $1.07 0.00%
3. watch.com [ referral $2,715.68 $6,138.59 126.04% 0 4978 2,840 211 $0.55 0.00%
4. msn/cpe $1,272.97 $4,667.33 266.65% 292,476 2,713 2,607 63 8047 0.93%
Campaigns

~ Search Engine Optimization
Queries
Landing Pages

Geographical Summary

» Social Compare channels Compare keywords Compare campaigns

Cost Analysis ) » ) )
To comnare all channels. select Source/Medium as To comnare kevwords for a specific search enaine To compare all camnaians. sel
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‘ Audience

Overview

» Demographics
» Behavior

» Technology

» Mobile

v Custom
Custom Variables

User Defined

Visitors Flow

- Traffic Sources
B Content

K Conversions

» Goals

~ Ecommerce
Overview
Product Performance
Sales Performance
Transactions

Time to Purchase

v+ Multi-Channel Funnels
Overview
Assisted Conversions

Top Conversion Paths

Time Lag
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ARTOTOJU KELIAI

PER KAMPANIJAS

Test Path

N

Paid Search > (Paid Search »
(Paid Search > [ (Other) > [ Refemal (Referral > [ Paid Search
(Other) ‘ Paid Search x 3 _ ‘ Referral
(Other) x 3 ), [ Paid Search_ (Refemal > [ Organic Sear
(Other) x 6
nic Searct [ Paid Search ) | Organic Searct (Other) \@

amoxicillin kaina betaserc 8 google.com / referral x 2 (direct) / (none)
vaistai internetu visi vaistai tabex vaistiné visi vaistai vaistine
ibumetin vartojimas google.lt / referral zyrtec lasai poxclin putos

poxclin vesinamosios putos

resveratrolis akcija x 2 (direct) / (none) 11t resveratrolis akcijos

AIDOS, PRAKTIKA, TENDENCIJOS

Conversions

Conversion Value

LTL1,235.00

LTLO.00

LTLO.00

LTL177.00

LTL262.00

LTL72.00

LTL215.00



GRAZOS SKAICIAVIMAS
ARTOTOJO KELIU

Lt




ARTOTOJU SEGMENTAVIMAS

i Audience Primary Dimension: Custom Variable (Value 01) Other
Overview Secondary dimension ¥ | Sort Type: Default v Q, advanced @ ‘:L‘ =— T
» Demographics Custom Variable (Value 01) Visits ¥ Revenue Transactions Average Value i:c:;nmorco Gonversion Per Visit Value
» Behavior
» Technology 12,080 LTL88,050.35 316 LTL278.64 2.62% LTL7.29
» Mobile
~ Custom 1. PNS 6,033 LTLO.00 0 LTLO.00 0.00% LTLO.00
ST 2. PNS-A2C 554 LTLO.00 0 LTLO.00 0.00% LTLO.00
User Defined
3. REG 514 LTLO.00 0 LTLO.00 0.00% LTLO.00
Visitors Flow
4. PNS-REG-A2C-BCL-CHO-BUY 379 LTL8,194.01 41 LTL199.85 10.82% LTL21.62
= Traffic Sources
5. A2C 366 LTLO.00 0 LTLO.00 0.00% LTLO.00
Overview
e 6. REG-PNS 323 LTLO.00 0 LTLO.00 0.00% LTLO.00
All Traffic 7. PNS-A2C-REG-BCL-CHO-BUY 215 LTL4,650.00 31 LTL150.00 14.42% LTL21.63
BRI 8. PNS-REG 200 LTLO.00 0 LTLO.00 0.00% LTLO.00
Referrals
9. PNS-PRQ 197 LTLO.00 0 LTLO.00 0.00% LTLO.00
» Search
Campaigns 10. REG-PNS-A2C-BCL-CHO-BUY 162 LTL4,424.78 19 LTL232.88 11.73% LTL27.31

ROICON | ANALYTICS - GRAZOS SKAICIAVIM AIDOS, PRAKTIKA, TENDENCIJOS




A/B TESTAVIMAS

@ Content
&

Explorer

Overview
’ Slte Content Conversions

» Site Speed wvers . Day Week Month 7,114 vias

» Site Search .‘-fjJ"th"ﬂ Bugs Eimer @ Road Runner Dafty 6 daysofdata

100% visitors included
» Events e ———

» AdSense L //\ = /_'-_—-—4 Winner:
“v A
- ~ B Road Runner
I Experiments I s T \ /

= *

In-Page Analytics

F Feb 24 ¥
Neme e . Conwversion Rate Compared 1o original page Chances to beat original page
54 il 1,302 529 4063 -— —
Bugs 1,327 628 4732% A 16.59% -

2 Eimer 1,292 500 38.70% v 48%

B Road Runner 1,307 724 52.20% A 285% Winner
4
o Datty 1,347 449 6.30% w-10.6%
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GREITAS USABILITY TESTAVIMAS

5 100% -
c
2
2
75%
n
£
¢
8 50% -
.
(A
ey
= 25% -
0
(o}
L
- 0% | | | | |
0 3 6 9 12 15

Number of Test Users

ROICON | ANALYTICS - GRAZOS SKAICIAVIMO KLAIDOS, PRAKTIKA, TENDENCIJOS



BONUS
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KAIP APSKAITYTI GRAZA OFFLINE

‘ ‘

Internetiné Tinklalapis
reklama

Pardavimas
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ADWORDS + OFFLINE KONVERSIJOS

Google

Opportunities Tools and Analysis ~ Billing | My account - '

& All conversions

New Conversion Settings Next steps

ransactions (Minus Ps)

@ Webpage
Call on-site

App download

Save and continue Cancel new conversion

#4# INSTRUCTIONS #4##
# Important: Remember to change the TimeZone value (CMT offset) in the "parameters” row
# TimeZone values should be entered in HHMM format (e.g. New York is -0500)

Action Coogle Click Id  Conversion Name Conversion Value Conversion Time
add c3456ghtrt Skambutis 0 14:23
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OFFLINE KONVERSIJU ANALITIKA

K3a galima Google Universal
apskaityti Analytics Analytics
Interne_to + +
vartotojus

Bet kokius

importuojamus +
duomenis
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APSKAITYKITE OFFLINE (JAU)

EL. KOMERCIJA
’ Lizingo sutartys, C.O.D.

MAZMENA, PASLAUGOS
UNIVERSAL Kasos, apskaitos sistemos, K.A.C.

ANALYTICS

‘ PARDAVEJAI PASLAUGOS,
B2B
Sutartys

‘ FINANSINES PASLAUGOS
El. sutartys (uzdarose sistemose)

ROICON | ANALYTICS - GRAZOS SKAICIAVIMO KLAIDOS, PRAKTIKA, TENDENCIJOS



APJUNKITE SU LOJALUMO SISTEMA

~

_

VARTOTOJO ID

Visits Revenue Transactions 2 Average Value
9,842 LTL13,195.00 69 LTL191.23
6.34% 5.56% 4.69% LTL161.42
19f 9 LTL1,902.00 6 LTL317.00
6bbb 8 LTL225.00 2 LTL112.50
2f9 7 LTL155.00 2 LTL77.50
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KELI VARTOTOJU JRENGINIAI




Conversion BEGINNING OF PATH TO CONVERSION

All v

Paid Search . 171,650.00
Display . 55,505.25
Referral . . 3,824 46
Social Network 2 647.27
Direct . 23.02
Organic Search 9.50

Kolkas tik Google Analytics Premium
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RIZIKOS
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REIKALAI SUDETINGEJA

| don’t see what the problem is with... oh.
“Deaths.” This is the deaths graph. Sorry,
| thought these were sales figures.

N A
MR L
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PRIVATUMO KLAUSIMAI

1. Privatumas: EU cookie law

2. Vidinis: duomeny saugumas
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Klausimai?
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